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Est.1972, HQ in Walldorf, Germany

€11.57B revenues in 2008

>86,000 customers, 120+ countries

75% of the Fortune Global 1,000  

>15,000 developers

Go to market across 25 industries

Thumbnail of SAP 

http://www.michaelpage.fr/products/profiles/images/logo_pg.gif
http://www.outofthecloset.tv/phoenix/images/logos/PEPSI_LOGO.jpg
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A View of SAP Through Our Customers

Production of 40 million 
barrels of oil per day

Retail outlets transactions totaling 
$330 million per day

75% of world-wide 
annual beer production 

(1.5 billion hectoliter)

50 million 
bank accounts

Production of 32,000 
car engines per day

Defense forces across 
107 countries

54 million 
annual health-care 

patient visits (US Only)

Processing of 
2.5 billion 
utility bills annually

Production of 4 million 
tons of chemicals per day

65% of world-wide chocolate annual 
production (2.2 million tons)



The SAP On Demand Portfolio  

*Note: 1. Partnership with Northgate Arinso™
2. Result of recent announced acquisition of Clear Standards™

Business By Design

Reporting AnalyticsDashboards

Business Objects On Demand

E-Sourcing 
On Demand

CRM 
On Demand

HCM 
On Demand1

Clear 
Standards™2

Large Enterprise On Demand
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The Enterprise Applications Journey

Mainframe Client Server Internet On Demand

Time

Single system
processing

Resource 
co-location

Distributed users

Two tier 
application

End to end 
processes

Integrated 
platform
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Delivered and
managed remotely

One-to-many
subscription basis

Cloud 
Computing
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Breadth / Depth of Service



SAP’s Place in the World

Established Leader in Business Applications

Leadership in On Demand 
Applications

Established Leader in Business Intelligence

Established Leader for 
Business Process Platform



The SAP On Demand Strategy 

Deliver the best On Demand for our customersDeliver the best On Demand for our customers

Leverage the Business Suite Leverage the Business Suite strengthsstrengths

Focus on the next generation On DemandFocus on the next generation On Demand
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A New World…

http://www.flickr.com/photos/sastrick86/2987524535/
http://www.flickr.com/photos/15749802@N03/2480910316/


Our Focus in Building On Demand

© SAP 2009 / Page 9

Single Solution Architecture
CRM   SRM   SCM   PLM   ERP

SAP Business Suite

CRM   SRM   SCM   PLM   ERP

SAP Business Suite SAP 
On Demand

SAP 
On Demand

SAP 
On Demand

SAP 
On Demand

SAP 
On Demand

SAP 
On Demand

SAP 
On Demand

SAP 
On Demand

SAP 
On Demand

Partner
On Demand

Partner
On Demand

Partner
On Demand

Partner
On Demand

Partner
On Demand

Partner
On Demand

Partner
On Demand

Partner
On Demand

Partner
On Demand

Single Solution
Services

Single Solution
Services

Broadening the Solution

Customer

Partner

Supplier
Supplier

Supplier
Partner

Partner

Customer

Customer

On Demand 

CustomerCustomer

PartnerPartner

SupplierSupplier
SupplierSupplier

SupplierSupplier
PartnerPartner

PartnerPartner

CustomerCustomer

CustomerCustomer

On Demand 

Network Effect



Single Solution Architecture

CRM   SRM   SCM   PLM   ERP

SAP Business Suite SAP 
On Demand

SAP 
On Demand

SAP 
On Demand

Partner
On Demand

Partner
On Demand

Partner
On Demand

Example:  
E-Sourcing On Demand Business Suite 7

Contracts Requisition Order InvoiceStrategic
Sourcing
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Single Solution
Services
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Broadening the Solution
Example: Closing the Deal 

Order FulfillmentMarketing 
List     

Qualified 
Lead      

Opportunity
Stage 1

Opportunity
Stage 2

Opportunity
Stage 3

Payment
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Broadening the Solution - Mobile

http://images.google.com/imgres?imgurl=http://citymarketer.com/wp-content/uploads/2008/04/vetro-chicago-local-ad.jpg&imgrefurl=http://citymarketer.com/category/google-maps/&h=296&w=296&sz=32&hl=en&start=12&tbnid=4TXzeCFVGdgrwM:&tbnh=116&tbnw=116&prev=/images?q=google+maps+logo&gbv=2&hl=en
http://images.google.com/imgres?imgurl=http://jobmachine.net/system/files/images/jigsaw_logo.JPG&imgrefurl=http://jobmachine.net/node/403&h=150&w=500&sz=26&hl=en&start=3&tbnid=9V3s7Dm642LCaM:&tbnh=39&tbnw=130&prev=/images?q=jigsaw+logo&gbv=2&hl=en
http://images.google.com/imgres?imgurl=http://seanbyrnes.com/blog/wp-content/uploads/2007/07/windowslivewriterlinkedout-11d12logo2.gif&imgrefurl=http://seanbyrnes.com/blog/?m=200707&h=178&w=640&sz=10&hl=en&start=2&um=1&tbnid=UAKrrmW4w-Jc9M:&tbnh=38&tbnw=137&prev=/images?q=linkedin+logo&gbv=2&um=1&hl=en
http://images.google.com/imgres?imgurl=http://davidakin.blogware.com/logo_facebook-rgb-7inch.jpg&imgrefurl=http://whatis.blogs.techtarget.com/category/innovation/&h=790&w=2100&sz=135&hl=en&start=2&tbnid=TBq64g2FaoSQ-M:&tbnh=56&tbnw=150&prev=/images?q=facebook+icon&gbv=2&svnum=10&hl=en
http://images.google.com/imgres?imgurl=http://webascentevents.files.wordpress.com/2007/05/rss-logo.png&imgrefurl=http://webascentevents.wordpress.com/&h=128&w=128&sz=11&hl=en&start=3&tbnid=w7iMMAiZ7f-r7M:&tbnh=91&tbnw=91&prev=/images?q=rss+Logo&gbv=2&svnum=10&hl=en&sa=G
http://images.google.com/imgres?imgurl=http://www.iceland.org/media/us_nyc/medium/logo%5B1%5D.gif&imgrefurl=http://www.iceland.org/us/nyc/consulate-general/news-and-events/nr/2457&h=57&w=176&sz=12&hl=en&start=7&tbnid=WayNrPDjhCyhzM:&tbnh=32&tbnw=100&prev=/images?q=reuters+Logo&gbv=2&svnum=10&hl=en
http://images.google.com/imgres?imgurl=http://theosmblog.com/wp-content/uploads/2008/07/yelp-logo.jpg&imgrefurl=http://theosmblog.com/2008/07/04/yelp-silences-reviewers-voices-faces-class-action-suit/&h=165&w=300&sz=12&hl=en&start=1&usg=__YhE_PR7oHUkaDjPubSqO7Qgeq80=&tbnid=1BFiJyK5aGP97M:&tbnh=64&tbnw=116&prev=/images?q=yelp+logo&gbv=2&hl=en
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Network Effect

Customer

Partner

Supplier
Supplier

Supplier
Partner

Partner

Customer

Customer

On Demand 

Optimize planning, execution, logistics over:

Resources
Customer Satisfaction
Social Concerns

Example: Supplier Network Collaboration

CRM   SRM   SCM   PLM   ERP

SAP Business SuiteSAP Business Suite

CRM  SRM  SCM  PLM  ERPCRM   SRM   SCM   PLM   ERP

SAP Business Suite



SAP’s Execution Plan 

A Focused, Agile Approach

Continuous Production
Innovation

The Right Technology 
Platform

Simplicity in Design

All Aspects of Services
Provisioning

A Single Solution

*Note: 1. Partnership with Northgate Arinso™
2. Result of recent announced acquisition of Clear Standards™

Execution Focus
On Demand platform
Focused, complete team
Customer centered design
Agile development
Complete service 
management
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Solution Focus
CRM 
Strategic Sourcing
Contract Lifecycle Mgmt
Expense Management 
HCM1

Carbon Cap & Trade2



Global Ecosystem

Trusted and Relevant Partner 
Solutions and Services Communities of Innovation

Industry
Value 

Networks

Business 
Process Expert 

Community

Enterprise
Services 

Community

SAP
Developer
Network

Channel
Partners

Software
Solution
Partners

Technology
Partners

Service
Partners

In
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Collaboratively addressing customer needs

Supporting interoperability between SAP and partner systems

Now expanding Ecosystem to include On Demand
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Summary – Key Take Aways
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Our goal is continued leadership in business applications

On Demand is a key part of the SAP strategy

SAP is committed to On Demand
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